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MITIE - BIDS & PROPOSALS

A showcase of bids and proposal template
designs.
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EVERY DAY

AABP | ovsvons

ABP | 555050

Mitie Cleaning - Associated British

Ports

Cover design options for ABP cleaning
tender



THE EXCEPTIONAL, : THE EXCEPTIONAL,

EVERY DAY THE EXCEPTIONAL, EVERY DAY
EVERY DAY

DOCUMENT TITLE DOCUMENT TITLE
DOCUMENT TITLE

Mitie Security - Coop

Using different elements, textures,
compositions and techniques, | had created a
range of cover design options for this Coop
cleaning tender.




DELIVERING
THE

"TIONAL,

THE EXCEPTIONAL,
V] JAY

DOCUMENT TITLE

_.rrf’.faﬁ!ﬂ'
T BELFAST
CITY AIRPORT

Initial design

Mitie Security - Belfast City Airport

With the initial design looking more like a
Hollywood poster the more we looked at it,
| turned to a more subtle approach.
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THE EXCEPTIONAL,
EVERY DAY

DECUMENT TITLE
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SECTION ONE
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THE EXCEPTIONAL,
EVERY DAY
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ELiFrromo
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Mitie Cleaning - Clifford Chance

The research process for this tender

design was a tough one as the clients website
had generic images and no such elements to
bounce off, but here is a couple of cover
designs and the final tender design.
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THE EXCEPTIONAL FYERY DAY THE EXCEPTIONAL EVERY DAY
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THE EXCEPTIQNAL,
EVERY DAY

HM Revenue
& Customs

CONTENTS

EXCEPTIONAL,
EVERY DAY

Accounts Team

PROPOSAL

CLIRRENT DELIVERY

= - Mitie SOC - Security
' Operations Centre

HMRCS REQLEREMENT

A proposal designed for HMRC, covering
infographics, and isometrics.




SCREWFIX STORES

e
muitie

DELIVERING

THE EXCEFTIONAL, EVERY DAY

Technical Meeting

I8 April 2012

M SCREWFIX Kingffsher

Kingﬁéher W mitie | cleaninG

OUR JOURNEY WITH KINGFISHER

Kingﬁéher @ mitie | cLEanING

EQUIPMENT NO,
Tub¥acs B3
Mopping system BO3

Providing dote and consistency through the
Service Optimisation Team

THE EXCEFTIOMAL, EVERY 18y

&
&-®

ROMS, 55M:s,
Supervisors

@

| 10 cafes with the

@

BAQ stores natiorally

‘ Interserve awarded

2010

Mitle (V35 lsunches
central Crime Cencre and
ntroduces Store

Dietectves

2013

= @

Enterserve awarded
cleaning services for the
whole B&D) store esmate

2015

Kingfisher splits
cheaning services into

‘Morth’ and “Soauth’ -

fnterserve has the ‘ Kingfisher publishes
Morth reglon and the Request for Quote
B&GQ caff estate {RFQ) n March
2019 2022

2005

Mitle {Y3G) begin

securing BEQ) stores,
B&ED and Sorewfix
DCs and BEC and

Screwiin head offices

MAY ‘

THE EXCEPTIOMAL, EVERT 8y

Quality Monag t through engaged 35Ms

Attendsnce reports provided to each Branch
Manager and Area Manager

InTowch time and attendance system wracking swff
actendance

Refresher training to ensure all deaning
operatives nderstand colour coding and dosing

Cleaning schedules which are dear and concise
providing branch managers with clear review
documents

Quarterly cleaning audits with assocared aonon
plans for failing stores

Abifity to mobile new steres gquickly having
delivered hundreds of covid sites within 5 days
rotice

2010

Interserve awarded
cleaning services for
Fialf che BAC) estaie

\
(

2019

Irterserve launches
new DT @terng site
at Swindon and mkes
over operation of four

wiher DC atering Al

sxes — still have chis | i

business!

2013 ‘

and isometrics.

Mite swarded new
SECIrILy oM
covering B&D s rerll,
DCs and hiead office,
plus 2d hoc Screwfic
DeCs and head office

Café estate closed

due 1o Cowd-19

and subsequerrdy
cemed trading

‘ 2020 ‘

Mitie - Kingfisher [B&Q - ScrewFix]

A bid template designed along with timelines



B&Q HEAD OFFICE (EASTLEIGH)

Kingfjsher @ mitie | cLeaning

SCREWFIX HEAD OFFICE (YEOVIL)

Kingfjsher @ mitie | cieaning

ROLE MO,
Cleaning Manager ]
Warking Supervisor 1
Cleaning Operative Ia
Janmar 4
Cleaning Operative ]
|animar {¥Waste) 1
EQUIPMENT

Tub Vacuum

Backpack Vacuum
Scrubber Diryer
Bauffer

Carpet Cleaner

®
1

THE EXCEFTIONMAL, EVERY 18y

HAS. PI'w

40
41
200
160
115

MO

e e

Auwdity completed weekly by Cleaning

Manager and monthly by Carcline Lewis

Use of BIMCSc Compound
Productivity Rotes

Introdusce footfoll sensers o align
washroom cleaning to demand

Trialling rebotics technology o
increase productvicy

Launch BieMygiene range of ready-tg-use
eco-iriendly prodwcs

Bin The Bog soludon remowes all single use
plastc bin Bners

"Oive Tem® alignmene for all “soft” FM
services

ROLE
Cleaning Manager
|amimor

‘Working Supervisor

Cleaning Qoeratve
Cleaning Ooerztve
Weekend Janigor

EQUIPMENT
Tub ¥acoum
Backpack Yacoum
Badfor

loe Scrun 35 G
Carpet Cleaner

NO. HRAS. P

1 41
1 4l
1 115
1 75
1 b5
16

Mo

_—— el i

O

THE EXCEFTIONAL, EVERT 8y

~®

Gary Fitzgerald

Service Support

Auwdity completed weekly by Cleaning

Manager and monthly by Carcline Lewis

Use of BICSe Compound
Productivity Rotes

Introdusce footfoll sensers o align
washroom cleaning to demand

Trialling rebotics technofogy wo
increase producavicy

Launch BieMygene range of ready-to-use
eco-iriendly produsces

Bin The Bag soludon remowves all single use
plastc bin Eners

"Oive Team” alignmene for all “soft” FM
services
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“*'90 DAY REVIEW — PROGRAMME LEAD

mitie
s s

DELIVERING
THE EXCEPTIONAL, EVERY DAY

MITIE BUSINESS SERVICES

O Frouns

D)z @ mitie

90 DAY REVIEVY AND YEAR |
PLAMMNING PRESENTATION

Looking Back: Overview of first 90-days

MONTH ONE

* Go-live progress
check

*  Service smndards @
audits and mystery
‘shopper’

*  Pay and benefits seaff
check:in

*  Recruftment
progress as requared

*  MSE audits

THE EXCEPTROMAL, EVESY. Doty

MONTHTWO

= F 47 Mitie
touchpaint call

* Service
smndards
developmenc

*  Development
and training

plans

progress.

Looking Forward: Team and contract @
development plans for the year ahead w develop

opomum bundled delvery

Roadmap for the nexa | 2<months:
1 Cheaning avtomation and efficiencies

L1 Security efficiencies and service

enhancement

1.  Energy, susmirbilicy and social walue

warkshaps

4. Mabile response and void property

security mtroductan

Ll

systems maintenance

S0C development workshop and F&S

e

J Cine Team ethos
/j Clear progresdian path
e

Demand led iervice
-
: J Savings through inhovation
o
| ‘J Dhaed tiairsd operatives
/j Guedt Experience Programme

Social Value @nd Sustsinahility
Strategy

Autonamaous cieaning

J”“BEHEFITS FOR MITIE EMPLOYEES

g (5 GEn
AR ST

® mitie

600 Employees on PEOPLE HUR
Apprenticeships 24T access to
rmanage all

s employee requests
M Or queries |@i

lleas |

e

)

L
i

SUPPORTING AM INCLUSIVE AGENDA:
MITIE'S EMPLOYEE NETWORKS

2W0Oeee

THE EXCEPTROMAL, EVERY Doty

CCVID-19
SUPPORT

Extra days holiday

Life Insurance

Online GP Service

Employee Mitie
Shares given
annually

e 'r'n-llr_.,.."

Mitie Business Services - Fl Real Estate

Management

A bid designed and formated.



MITIE - MARKETING

A showcase of martketing material.
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Introduction

As agsers and components age,
didvwritame incidents increase
And the knock-on effects can PIL
everyth g fram MEPUIATINTS T0
critical national infrastrecture az risk.

Mitie - Pullout booklet



SECURING
LONDON

Intelli
Te

People.

CONTENTS

CUTIVE INSSGT

PG LOMDON THROUGH INTELLIGEMNCT, TECHNG

DELIVERING THE EXCEPTIONAL
IN LONDON

Mitie Security - Securing London
Brochure



Mitie Security - Northampton

Wall graphics created to promote
Mitie Security
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Mitie - Solar & Storage Live Stand

Large scale stand design for an exhibition
promoting Mitie Plan Zero.



Logo Power Point Deck Design

mitie

Shared Services

~
J

&/

Shared Services Shared Services Shared Services

Shared Services

Slide Title E

Extended IS BAU support contract with Wipro
The newly extended IS BAU support contract went live on Ist October with Wipro, which includes improved SLA targets, further automations and with in-year Opex savings. The
service has been extended for 7 |Uyears.

Overall look

Forte Project Hypercare

For October thexre were 0 P1©& 2 P2on Forte. Following the changes implemented for Maximo performance issues experienced the last 2 month-end cycles, pleased to
report no repeat issue have been experienced over this month end period. Enhanced monitoring is in-place and the processes worked as expected.

Major Incidents (P1/P2)

4Pl incidents in October. One for power outage in the Shard which impacted users on the Shard network. The other 3 P1®had quick responses to minimise impact on the
business.We continue with focus on improving, monitoring and alerting to proactively prevent Pl incidents from occurring.

Shared Services

. oo
The exceptional, every day ‘ mltle ®

HubSpot Banner

=IS = Finance
SHARED SERVICES E SHARED SERVICES E SHARED SERVICES
- Mitie - Shared Services
=Fleet
SHARED SERVICES = SHARED SERVICES

A look and feel created for Shared Services
to use across their marketing collateral




Logo

Risk & Resilience Week

Risk & Resilience Week

Elements used for Brand Identity

. @ Risk & Resilience Week

A2 Poster - to hold up A2 Poster - to hold up

(@ Risk & Resilience Week @ Risk & Resilience Week

Risk aware, future ready: :
: - Risk aware, future ready:
Strengthening resilience together. . i
Strengthening resilience together.

Showing our support

we took part in the Big BCP test! Showing our support

we took part in the Big BCP test!
8- |2Ap|"|| 2024

8 - I2Apr'i| 2024

The exceptional, every day

Teams Background

The exceptional, every day

R ) Risk & Resilience Week
A5 Week Schedule - internally sent Risk aware,fuure ready

strengthening resilience together.
@ Risk & Resilience Week

8/- I2Apri| 2024

Schedule:

MONDAY
Theme:
Understanding risk and resilience.

o
A

Email Banner

continuity planning.

WEDNESDAY
Then
Responding to a-disruptive event.

) mitie Mitie - Risk & Resilience Week

THURSDAY
Theme:
R g from a disruptive event.

Risk & Resilience Week

Risk aware, future ready: strengthening resilience together.

Campaign

sons and summing up.

A look and feel created for Mitie’s Risk &
Resilience Week in 2024

The exceptional, every day



Want to
I M [_'? Fove '_‘_.f"':'.'Ji._: I

compliance?

Adopt this three-
phase approach...

Want b0 oeliver your Capital projecis with clanity and controd?

INEFOAUCHN] REgh-Padiorming propeets fnom Mite, Delvbeing rellable, 1

..with high-performing
projects from Mitie

HND QUT MORE

O Sarah Keovil and 37

&y Like &} Commaent 3 Repost

¥ Send

Step One:
|dentify, fast

Step Two:
Develop
investment-

Turn uncertainty
grade cases

into a structured
plan with portfolio
health checks and
up to date Energy
Performance
Certificates (EPCs)

Turn EPC findings
into bllSiI’IESS cases
that support ESG
reporting and your
decarbonisation plan

mitie

miie 3,
Stay safe, secure and compliant with Mitke Fire & Security.

Complisnce is embedded in averything we do riche

Stay safe, secure and compliant to
reduce risk across your estame

ESFLOWE FUTH FRE & SCLTT

0 Repost

2 Comrment = Send

Posts image created using
Al and a variation of our
brand fabric

Step Three:
Implement at
two speeds
Start the quick

wins now while you
design the bigger

pr‘OjECT.'S
mitie
— i Mitie
o U ® o
miw 1 & it e )

Mitis has been granied o Royal Warrans by Appointment 1o His Majesty King
Charlas Wl

Mitie awarded
Royal Vi t
by Appointment
to His Majesty
The King

Together .
driving WOTk- Iffe
balance...

Together we
are Mitia

KEAD BETH STORY

Birmingham Airport

Uncover more in the
Net Zero Navigator
2026

EXPLORE MORE

Carousel
social posts

mitie

Mitle extends its 13-year parinerahip wilh Birmingham Airport for an additional
Tl ymars, continuing 1o deler critical securtly and Daggage screenng

Mitie lands two-year
securiw contract
extension at

G Comment 5 Repast -7 Send

Mitie - Social Media Posts

Still and animated social posts created
for campaigns to be posted on X and
LinkedIn



Decarbonisation, Delivered Website

Decarbonization,

Linkedin Social Posts
o s [ -
o 5 o 3
e B o i et

B P O Cw DO e R A DO MLt

Tird Dl S MM C P 7 ERCHTIOrS pr Beadags
B e

om s w L B b g e ] [
B e & o T B SR ———
kot i - Pt gl e P

B et )

Decarbonisation, Delivered E-book, EV Mini guide and IPC Mini Guide

g
= \
~

Linkedin Social Posts

Social Media Engagement

Decarbonisation, Delivered Breakfast Briefing Event

Breakfast Briefing Roller Banner

mitie com'planzers .

mitie

DECARBONISATION,
DELIVERED.

Breakfast Briefing ;

The exceptional, every dry

Mitie - Decarbonisation, Delivered
Campaign

From creating social posts to event collateral
for this campaign and much more

20



01 |INTRODUCTION

Transforming urban spaces
for a greener future

Unifying 20 Acquired Brands

Bringing structure and consistency to Mitie’s
acquisition portfolio. Created logo lockups,
social, PowerPoint to roller banner
templates, email banners.

2II



The future of high-

performing places

Social header banners

The future of
high-perfopaq]
Dlaces

Somethin

is on the way..
T _ .'l

/ The future o
high-performing
places

Creating Hero images to web imagery Sharepoint header banners and tile images

' mitie

The future of htgf e /’_/__ A visual identity that mirrors Mitie’s shift

Shaping Mitie’s New Visual Identity

erforming places

..along with roller banner templates, PowerPoint decks, towards creating better places and thriving

I . Teams background, digital screen image for the office, communities.
, conference stands, animated screens, variations of the
Email banners - - : R
fabric and colourways, social templates. Rebrand, Brand Identity, Creative Direction

22
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E & & B

E

-

F @3 o

@ mitie

RLSHT RO

VVelcome to
Mitie's brand platform

WA

Mitie brand platform used across the
business

& N

@

B E & & = B

[ | R =]

R i

BIAT] & TR LB

Customisable Roller Banners

Owgr reller banmes

rl Refer 1o oy

1 bvvipe - Purple
Ayler Barerr

with custormmable optians — change §

guidelines for more help and sugeestions

rrkpe - My Pasber
Barrtes o

Then downlcad and

s2ng

| beruigs « LiGirey
Hrber Bacw o

Scaling Brand Consistency Across the

Organisation

By equipping over 75,000 employees with a
unified source of brand truth, this initiative
turned consistency from a persistent
challenge into a seamless, organisation-wide

standard.

Rebrand, Brand Identity, Creative Direction

23



FREELANCE PROJECTS

Going through the different projects and
processes placed in creating the digital and
print design materials.

24I



HARANI

collection

- . -
SehE e B ﬂ‘,!ﬁ.i:-r-pfr_'
bkt e - .

LA % S

Nims boutique

Social media posts created for the clients
jewellery collection, woth illustrations, image

and textures used.

25



FLAMINGOBAR &GRILL

PRESEMNTS

LIVE. (
Ea..—‘!;: ' k ®) e
é _

EVER-ﬂ

" FRIDAY

.. STARTINGFROM
\ 31ST MAY 2019
" B pue

FLAMINGO

Syt @i e

PUKAAR MEWS PRESEMNTS

4TH ANNUAL

£

_'f-.} ¥ -.__-.r‘l: "'-I_‘" e —

~{ LEICESTER
(__..4 urry

1]

NOMINATIONS CLOSE
28TH FEBRUARY

Yoo ot www.leicestercurryowards.com

—
i
T e

f.—
& et

‘Wedding and Parties
Corporate Events
Catering

Venue Sourcing
Supplier Sourcing
Guest Liaison
Destination Weddings
Event Host

Master of Ceremonies

We can also help manage you budget, bespoke styling
and theming, travel and accommodation requirements
along with coordination on the day of your event/wedding.

For more information, contact the awards-winning team: f . l m

E: hello@pritiraichura.com #PritiRaichura
'W: pritiraichura.com

BN AT, A T

5
NEWSE e
PUEAAR e
crvreTn o=
. age

ASRY BEW

o) S s

Top Left - Flamingos Bollywood Night

Social media post created for their
Bollywood muisc night. An authentic feel is what
the client was after.

Top Right - PR Events

The client wanted a sophisticated look with
texture for their wedding planning social media
post.

Bottom - Leicester Curry Awards

Pukaar News presenting their 4th annual
Leicester Curry awards. They wanted a bold, to
the point post.
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The All Stars-
Our Mission & Vision

ful group of et i oa B f

pull out all the stepiin a professional monamer ta
make it happen,

Our ‘can do” attitude motivates us to achicve, To deliver

Lin class pe gnce for us is critical. We lead the way

I believe in and support each

arratianal cuibomar exserience, bulding

rinerships and generating improved

d and ihetefore enable
#rt, heeging the patient

ALLSTARS

HaITagarte Eveniatins
WTheprederredpartner

@ VIATRIS Fwialiatres

e REGION 4 VISION

(T N saail + To schiwwe 009 + SVT sooss the porifolo

[‘J{f— « Highby driven and self-motvated

Lr-‘. -
- - « Empawened and co yus bndividuals
+ ol il 1 « T n new change and challenge with erfhuziesm and teracity.
AI.I. STﬂ Hs « Focused upon Patent Centricity and Customer Exparience,

« Thee twam singke minchrdly pull out &l the siops
« & professional manned 1o maks things hagpen
The All Stars = Our ‘can da’ attiude motvates us 1o achlew
Dur Missiﬂn& visiﬂn t i3 critical for us o achieve the bost in class porfarmance

« W lead fhe way and have tnue synengy.
Mission: As a powerful group of authentic, = We beheve in and suppart each other as much as we beleve n ourselves
inspirational and high performing leaders, we
aspire to achieve the #hlol position with TOGETHER WE ARE MORE
outstanding results, created with transformational (ke
. BECALUSE WE ARE REGION 4.

customer expenence, buillding valued partneeship
and generating improved patient care.

Vision: We are empowerad and therafore enable #1
the ampowermant of others, keaping the patient
at the heart of everthing we do EETTEH TUGETHEH

#OneTeamOneGoal
#MolTogetherEvenBetter

#Thepreferred pariner

Viatris Viatris

Top left image was given were given by the Top right image given to be formated
pharmaceutical companies partner to for- professionally for their meeting.

mat into a more appealing printable page.

Partnarsdog

Eyviatris”
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WWW.KROBAHN.COM

> ...

WKROBAHN’

A !

LATEST MONTHLY PROMOTIONS

WKROBAHN

DEMOS | INSTRUCTIONS | HOW TO | FEATURES | SAFETY

Krobahn

Rotating & static marketing banners for
Krobahn’s website.

28



WKROBAHN

FREE DELIVERY
STAMD O ALL DRDERS E7T% & OVER
DEALS

ANARLABLE

CLIENT
REFERRAL SCHEME

REFER A NEW CLENT & vOU
(CAN BOTH RECETVE

s | Laee g mw ma e Wmimos | Lme nM Bw pm o mm
boawrmores B wenm ] wo.-m:m‘

WKROBAHN

FREL DELIVERY

CLIENT
HEFTRRAL SCHIMI

REFIR A MIEW CLIENT &
WO AN BOTH RECENE

¥ T i
e FIO TV T

PP CARLIN CTH

CROIR oW

@) wwwicincoH

Frmsnsie -
T -
- L
AT w s
e wr
S inems v - G .
e O e L ™
e B -
macrmn | 1w
i R —
PP - . i
e
— e t
e s s ms oo s
e L

& v
. weniisie: B s

WKROBAHN

CLIENT

MEFERRAL SCHEME

0%
REFER AMEW CLIENT & ¥0U (1]
OFF

CAN BOTH RECENE

A R, TOOAS

BUCHTT TROWIL
—

i

WKROBAHN

Ond OEDERS D99 & OVER WITHRM MI5.
ON DIDI_IH i 14_‘-' I_'?'i'lull OUTHOE MRS

G LGNS TREWIL

DRICH TROWEL
———————

Krobahn

POIMTING TROWEL
—————

\

Initial Krobahn catalogue layouts & cover

designs.
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Dark &
Moody

L e e e

" REvEE

-

DIARY DATES

Ly —

s e

Details

Sanmy sy iy e ] Mrmy s lare
plammn e prraad ey de b
[Py -
g i ey e e s

CELEBRATING THE Y ERSETY (F LEW ESTER |- e s

PRESERVING
HISTORY & HATURE
035 guars of Wim Mationsd Tresi

BOH BOM PATISSERID
The: e - minrsng colTes
hog o thaer wec o

BATTLE

OF THE SPWCES
Lekwvim Cwrry Amwds 3530

Pukaar

Local magazine celebrating the diversity of
Leicester. Here | use my Adobe lllustrator,
Photoshop and InDesign skills to create this

magazine.



MANGLIK PRASANG N
M Deving G. Patel & Mra Prirvi 1), Patel WITH BLESSINGS &

i o b COMPLIMENTS

Mr Mahweshbhod Bhailalbbal Patel

i B M Diarmeshlihnd Ghanshyinddeal Pared
Mirs Drarpikiaben Dhanneshbhal Patel
¢ Saturday 19 April 2025 11 Wr Krish Dharneahbhai Patedl
| Mr Tanish Devang Matel
TANIKA WEDS SHIVAM - Salevuct b L.
A The o7 il s T

mide Avonue, 1A Batls Bel, Houn

Erress oode; Tiadiliomnel ©
T et e

RSV by Miarch 9= 202
050513560 [ 0FEF005

From:

- [ e T
Mr Devang G Patel & Mrs Purvi D, Patel

Your presegae and n
will be ostar, meosl procioaes |

With blessings trom
G5, Sharmishihaben Clunshyambhiag Pabel &
Late Chanslymmbhai Bhatlalbiai Pasdd of Bhadran, Tmdia

M Devayg G, Patel & Mrs Pund D) Patel

Bt (e oo of yonae prossence of thewedding
cemerbany of thair belined daaghtor

b e Byt

TANIKA & SHIVAM

Stunday 19% April 2025 | 7pm enseatds oty ol Mr Kunbeslibbial K Paiol & Mis Prlie K Pabl

Fallowisd try Thiomer .-..EHT“T
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Wedding Stationery Set

An Indian heritage look is what the couple
asked for, with a little scene to differentiate
the invites, with printed envelopes, liners, and
wax seals.
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Featured Work

Working along side other Midlands based
wedding suppliers, my work was featured in
the East Midlands Wedding Magazine.
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The Lakeside Suite
- Hosted by the venue
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4

Ladywood Estate - Hosted by the venue

The Renaissance at Kelham Hall - Hosted by
the venue

i Silver Lotus Marquee - Milton Keynes
\\r Hosted by WedinStyle

Wedding Exhibitons

Networking with other wedding suppliers by
exhibiting at wedding showcases.
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THANKYOU

for taking the time to view my
portfolio.




